EDC Business Summit
Buy Local Campaign

February 20, 2019
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Engagement with BC LOCO

Fall 2018, BIM’s EDC engaged with LOCO BC to
empower their Buy Local campaign...
BIM Communications Staff — Sophie Idsinga
and Janet Esseiva - ran with it!
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The week of November 22, 2018

Thank you for shopping local.

4 message {rom tae BIY Esamemic Develapment Cammlitee.
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November 23, 2013
Gelling Ready for Buy Local Week

Thank you for choosing local.

A message from the BIM Economle Development Committee.
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Buy Local Week: December 3 — 9, 2018:

Seven Ways for Seven Days

Iﬁ DAY | 7 AYS FOR T DAYS
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BIM Communicalions Team Promoling
Local Business Investment (Dec. 13)

™ oulside
j’{ Lhe big
Box.

Thank yaw for dolbg some of gour hollday shopping on Bewan.

ti message dram bhe BIH Eranomile Davelagprest Cammlitee.

BOWEN ISLAND
Municipalily



December 20, 2019
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TELUEVITRYAVARE

Herbivores eatl plants.
Carnivores eal meat.
Locavores eat local!

Thank you for shapping lacal,
A message from the BIM Economic Development Commitice,

BOWEN ISLAND
¥ Municipality

BOWEN ISLAND
Municipalily



Janvary 24, 2013
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Janvary 31, 2013

Show your love, Shop The rock.

A message from the BIM Econemic Development Commlttes,
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February 7, 2013

Find love, in all the local places.

Happy Valentines Day fram Lhe BIM Ecomomic Development Commitbes=.
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February 14, 2013

Happy Valentines Day from the
BIM Econemic Development Committee.
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February 21, 20193
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Local businesses are local families.

Happy Family Day from The BIH Econamle Deaveleopment Commitias,
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February 28, 2013

You cant buy happiness.
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But yov can buy local.
Thatls sort of the same thing.

A message from BIM Econemic Development Committee.
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Some Facls:

For every $1consumers spend locally, 45 cents remainin
the community, creating 2.6 times the economic impact.
The B.C. Buy Local campaign encourages consumers to
shift at least 1% of their spending — just $15 - to a local
business, or a local grown or local made product. If all
consumers make a 1% shift, it will create 3100 jobs and
sends $94 M in wages to workers in B.C. (found at:
https://bcbuylocal.com/bcbuylocal-campaign/eastvan/)
During the holidays, the average Canadian spends about
$1500 on travel, food, drinks and gifts. B.C. Buy Local Week
encourages consumers to shift at least 1% of that spending
—just $15 - to a local business, or a local grown or local
made product. If all consumers make a 1% shift, it creates 3
100 jobs and sends $94 M in wages to B.C. workers.
https://bcbuylocal.com/bcbuylocal-week/
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Money circulaling through the local
economy... Local businesses engaging
wilh local businesses...

HOW ARE WE LOCAL? |
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ldeas,
questions,
comments...
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